5

We always find a better way

THE SIX “CAPITALS”

SRF aims to create long-term
value for its stakeholders through
differentiated business strategy,
resource allocation, robust
business processes, identifying
opportunities and mitigating risks,
and undertaking key initiatives to
enhance performance.

SRF has made an extension from
the traditional form of disclosure

Includes financial value
created for the organization
and the various stakeholders

to include a wider range of factors
which have a significant impact on
the Company’s performance while
creating value over the short,
medium and long-term. The idea
is to foster a sustainable change
by promoting an integrated
approach towards corporate
reporting, and reflect the
Company’s philosophy, business
strategies, initiatives and strengths
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towards financial and non-financial
value creation.

SRF has reported its performance
across identified key material
aspects in the following six
capitals: Manufactured,
Intellectual, Human, Natural,
Social and Relationship

and Financial.

Encompasses physical
infrastructure, equipment
and systems to

deliver final products
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Includes the human
resources management
system and employee
competencies to create a
performance-led culture
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Human Capital
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Natural Capital

Includes management
of natural resources
and mitigating negative
environmental impacts



